
HOW TO THINK ABOUT CUSTOMERS’ 
HIGHEST VALUES 
when designing your business communications and content. 
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Inner Harmony
National Security
Pleasure
Salvation
Social recognition
Mature love
Freedom
Wisdom
Self-respect

True Friendship
A comfortable life 
An exciting life
A sense of accomplishment
A world at peace
A world of beauty
Family Security
Happiness 
Equality



HOW TO THINK ABOUT CUSTOMERS’ 
INSTRUMENTAL VALUES 
when designing your business communications and content. 
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Imaginative
Independent
Intellectual
Logical
Loving
Obedient
Polite
Responsible
Self-Controlled

Ambitious
Broad Minded 
Cabaple
Cheerful
Clean
Courageous
Forgiving
Helpful
Honest


